
 



In the meantime, let’s give you a short description of some of your first courses, the staff 

involved and required course literature. 

 

(1) Customer-Centric Marketing in New Ventures 7.5 credits 

Customer-Centric Marketing in New Ventures is an introductory course in Business 

Administration.  The course centres on four different and equally important areas: (1) Basics of 

Business, (2) Entrepreneurship in Theory, and (3) Entrepreneurship in Different Contexts. 

 

Course book:  
Barringer, Bruce & Ireland, Duane (2019). Entrepreneurship: Successfully Launching New Ventures, 
Global Edition. Pearson Education. ISBN13: 9781292255330, ISBN10: 1292255331.   

 

 

 
The course examiner is Joaquin Cestino, PhD: Joaquin.Cestino@ju.se 

 

 

(2) Communication in a Cross-Cultural Context, 7.5 credits 

This course will introduce you to key issues and theories from business administration and 

communication, the course “Communication in a cross-cultural context” provides a broad 

understanding of communication in intercultural settings. The course provides students basics 

concepts and theories and introduces them to the practice of oral, written and non-verbal 

communication in the context of international management studies. 

 

Course book:  

Liu, S. et al. (2018). Introducing Intercultural Communication. Global Cultures and Contexts. 

3rd ed., London. Sage Pub. 

 

The examiner is Caroline Teh, PhD - caroline.teh@ju.se 

The core teacher is Tommy Josefsson - tommy.johansson@ju.se 

 

 

We look forward to seeing you in August! 

Edward and the teaching team of the Marketing Management Programme 


